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Brand Strategy Template

Brand Narrative

Before State After State

Have: Have:

Feel: Feel:
Average Day: Average Day:
Status: Status:

Value Proposition Map

Wants: Feels: Needs: Fears:

Benefits: Results: Features: Answers:




Awareness

Interest

Desire

Buyer Journey Map

Consideration

Decision

How will we attract our
target customer for the
first time?

What will our ideal
customer find
irresistibly helpful or
interesting?

How can we most
effectively attract our
ideal customers to us?

How can we help our
ideal customers
understand the value of
our offer?

What call to action will
entice our target
customer to raise their
hand?
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